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Manvendra Bhattacharya

This publication titled, “Fundamentals and Essentials of Entrepreneurship”, provides
readers with an introduction to entrepreneur and entrepreneurship with focus on concepts,
typologies and elements. Attempts have been made towards understanding the field of
study of entrepreneurial economics, finance and corporate business plan. The publication
focuses on entrepreneurship education, counselling, course structure and follow-up
actions. An overview of entrepreneur and entrepreneurship in India is described in detail.

Packed with facts and figures the following chapters make core of the study: Introduction to
Entrepreneur and Entrepreneurship: Concepts, Typology and Elements; Entrepreneurial
Economics, Finance and Corporate Business Plan: Towards a Field Study:;
Entrepreneurship Education, Counselling, Course Structure and Follow-up Actions:
Entrepreneur and Entrepreneurship in India: An Overview; Appendix; Glossary and
Bibliography etc.
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