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Managerial Economics deals with five important problem areas in management

in which economic analysis has much to contributeeedemand production and

cost analysis. pricrng. application of linear programming and capital budgeting.

It is a unique book in that every chapter on the concepts and tools of analysis

has corresponding case studies drawn from a variety of industries. which will

be of Immense help to students in understanding the real life applications of

managerial economics and to gain some practice of probiemsoiving at the firm

level. The concepts and applications of managerial economics discussed in

this book draw heavily on n'rrcro»economic theory and only marginally on

macro—economic theory.

Understanding the determinants of demand and the skills of market forecasting.

the concept of relevant costs and price discrimination. are among the top is

covered. it also describes how optimization problems can be analyzed within

the framework of linear programming. and how capital budgeting is employed

for the long—term allocation of resour‘c s
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