usiness Management: Modern Approaches

bout the Book

usiness management is a dynamic field with plausible applications in multiple areas. A
Isiness can be a firm, an entity or an agency providing consumers with a product or service
hereas, Management is the effort to coordinate the functions of all the people involved in the
Isiness to achieve the desired goal. Business and management together form an entirely
2w discipline that can be used in any organization whether a small firm or a multi-national
)mpany. This book includes some of the vital pieces of work being conducted across the
orld, on various topics such as policies, strategies, and administration related to business
1d management. Coherent flow of topics, reader-friendly language and extensive use of
@mples make this book an invaluable source of knowledge. It will help the readers in
xeping pace with the rapid changes in this field. The researches included in this book have
2en contributed by veterans from across the globe, giving it a truly global perspective.

bout the Editor

Jpert Fry pursued his MBA-IBC (International Business Consulting) degree from the
raduate School of the University of Applied Sciences, Germany. He is a senior business
nsultant for various corporate firms in Germany, which include areas of insurance and
inking. His academic interests lie in economic policies in international trade. Rupert has
ithored and edited numerous articles, major book chapters and reference textbooks in the
ld of business, managementand trade.

ISBN 978-1-63240-534-0

LANRYE
NTERNATIONAL

rw.clanryeintemational.com

(W]

K14

JuawWageue ssauisng

sayoeoiddy uispo

TYNOLLVNEIIN
JAUNYVL

Business Management
Modern Approaches




Business Management: Modern
Approaches

Edited by Rupert Fry

ﬂumlm:
NTERNATIONAL

New Jersey




Published by Clanrye International,
55 Van Reypen Street,

lersey City, NJ 07306, USA
www.clanrveinternalional.com

Business Management: Modern Approaches
Edited by Rupert Fry

© 2016 Clanrye International
International Standard Book Number: 978-1-63240-534-0 (Hardback)

This book contains information obtained from authentic and highly regarded sources. Copyright for all illdi\.’iLlLli:lll‘L‘hd}‘llt‘l‘ﬁ
remain with the respective authors as indicated. All chapters are published with permission under tl?n f{rvnliw Commons
Attribution License or equivalent. A wide variety of references are listed. Permission and sources are indicated; ftl_u' Lla-la-.uiml
attributions, please refer to the permissions page and list of contributors. Reasonable efforts ‘h.u ve been lndd.(-‘ .l-n publish rurlm‘lﬂe
data and information, but the authors, editors and publisher cannot assume any responsibility for the validity of all materials
or the consequences of their use.

The publisher’s policy is to use permanent paper from mills that operate a sustainable forestry pol.icy‘. Furthermore, the
publisher ensures that the text paper and cover boards used have met acceptable environmental accreditation standards.

Trademark Notice: Registered trademark of products or corporate names are used only for explanation and identification

without intent to infringe.

Printed in China.

Contents

Chapter 1

Chapter 2

Chapter 3

Chapter 4

Chapter 5

Chapter 6

Chapter 7

Chapter 8

Chapter 9

Chapter 10

Chapter 11

Preface

Selection Factors of Market Segments and Porter’s Generic Marketing Strategies:

Evidence from an Emerging GCC Market
Mansour S. M. Lotayif

Evidence of Morocco Industry Long-Term Return Contrarian
Omar Gharaibeh

The Role of Accounting in Colleges Increase the Credibility of Future
Accountants
Untung Lasiyono and Siti Istikhoroh

Applying Electronic Customer Processes to Electronic Customer Retention
(Field Study in Jordanian Telecommunication Sector)
Abdelwahhab Allozi, Haroun Alryalat and Wa'el Hadi

The Awareness of External Auditors and the Management of Kuwaiti Listed
Companies on Determinants of Audit Fees: An Exploratory Study
Faisal Alanezi and Mishari Alfraih

The Research of Customers Satisfaction and Public Policy & Marketing Design
in Special Interest Tourism —Macao Culinary Tourism
Xin Wang and Ting Meng

Study on ICT Industrial Integration in New Industrial Revolution: A Survey of
Chinese Mainland and Taiwan
Shih-Feng, Tsai and Xiao Ke, Zhou

Impulse Buying Behaviour of Generation Y in Fashion Retail
Nasreen Khan, Lai Hui Hui, Tan Booi Chen and Hong Yong Hoe

Why Callable Bonds are not Called When the Market Price Reaches the Call
Price: A Duration Argument
Samih Antoine Azar

Key Success Factors of SME Entrepreneurs: Empirical Study in Vietnam
Tran Kieu Trang

Weak Form Efficiency of the Amman Stock Exchange: An Empirical Analysis
(2000-2013)
lzz eddien N. Ananzeh

IX

18

26

35

46

62

73

86

93

98

106




Vi

Contents

Chapter 12

Chapter 13

Chapter 14

Chapter 15

Chapter 16

Chapter 17

Chapter 18

Chapter 19

Chapter 20

Chapter 21

Chapter 22

Chapter 23

Chapter 24

Attitudes towards Vocational Education and Training in the Context of United

Arab Emirates: A Proposed Framework
Saif Khamis Ahmed Alnaqgbi

The Research on the Factors Analysis of Platform Economy City: A Case Study
of Shanghai
Ying Chen and Zhengyang Chen

Trust as Governance Tool in Hybrid Organizations: A Case Study for the Dance
Industry in the Netherlands
Frank A. G. Den Butter and Jelle V. Joustra

Alliance Process: A Micro Behavioral View
Rajesh Kumar

The Inter-Firm Value Effect in the Qatar Stock Market: 2005-2014
Omar Gharaibeh

The Impact of Organizational Climate and Psychological Capital on
Organizational Citizenship Behavior
Taghrid S. Suifan

Differences among Different DGBLs Learners
Yu-Ling Lin

Relationship between Customer Satisfaction and Customer Loyalty in the Retail
Banking Sector of Ghana
Ernest Yaw Tweneboah-Koduah and Augustine Yuty Duweh Farley

Organizational Strategies to Manage Expatriate Worries about Pollution Levels
in Megacities
Rikke Bramming Jergensen, Urban Kjellen and Dystein Moen

The Influence of the Discipline and Compensation against Work Prod uctivity
(Study on the Security Services Company, PT Garuda Milky Artha Surabaya)
Dewi Tri Wijayati Wardoyo

Role of Leadership in Employees’ Work Engagement: Organizational
Identification and Job Autonomy
izlem Goziikara and Omer Faruk Simsek

The Mediating Effects of Organizational Commitment on the Relationship
between Transformational Leadership Style and Job Performance
Dhaifallah Obaid Almutairi

Effective Factors of Diversified HR and Relationship Management:
A Qualitative Case Study on TokyaTech, NY
Nadir Kolachil

114

122

127

146

157

167

174

182

196

210

218

231

242

Contents VI

Chapter 25 The Rise of Corporate Social Responsibility: A Tool for Sustainable
Development for the SMEs in Saudi Arabia
Muhammad Adnan Khurshid, Abdullah Mohammed Aldakhil, Muhammad
Moinuddin Qazi Abro, Alamzeb Aamir and Omair Mujahid Malik

249

Permissions

List of Contributors




