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Lastly th.e book contains five complete feasibility reports, which give the idea of a live
report or business proposal. These feasibility reports can work as the benchmark reports for

the students when they work on a similar kind of assignment.
We wisl? that the book will serve the purpose for which it has been written. We welcome
the suggestion for imrovement from our worthy readers to make this book more useful in
future. ':
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ABOUT THE BOOK ]

The present book "Entrepreneurship Development: Text and Cases" has been designed after a thorough
analysis of the current academic demand. The book is useful for BBA, BBM, B.Com, M.Com, MBA, MBM and
otherrelated courses.

The book has useful insights about entrepreneurship development in a comprehensive manner. There are
four unique features of this book, which makes it more useful than the other text books available in the
market: . ‘ "

Firstly the book is comprehensive and covers all essential topics related to entrepreneurship. There are
separate chapters on the topics of current interest such as Retail Entrepreneurship, and Women
Entrepreneurship.

Secondly, all the chapter have opening cases related to the topic discussed in the chapter. The opening
cases have been selected and prepared to give initial insights regarding the topic so that a practical context
can be associated with the theoretical aspects while going through the book.

The third feature of the book is that it includes ample number of chapter-end cases, formats, biographies of
successful entrepreneurs and examples related to the discussed topics. Various examples from the real life
business situations help the reader to understand the conceptual aspects in a better manner.

Lastly the book contains five complete feasibility reports, which give the idea of business proposal. These
feasibility reports can work as the benchmark reports for the students when they work on a similar kind of
assignment.
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