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PROJECT

 

Whatare the various export promotion councils in India and how do they help in promoting

opportunities for Indian marketers across the globe? Prepare a reporton this.

Conduct a secondary data analysis to prepare a project report on the changes and evolution of

organizedretailing in India.

A companyis planning to launch a branded lantern in the state of Karnataka. Prepare a market-

ing plan for the launch.
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Corporate Governance:Principles, Policies and Practises, 3e
Corporate Governance

Fernando | Murlidharan | Satheesh

The Third edition of A. C. Fernando's bestselling Corporate Governance: Principles, Policies and

Practices shedslight on recent corporate problemsusing flexible modular format, through a
detailed explanation of the corporate governance mechanism andthe various incentives within
today's governance system,while offering potential solutions in context. With an emphasis on
connecting corporate governanceto practical management, the bookprovides cutting-edge
material comprising new and unique study tools and fresh, thought-provoking content.

ISBN: 9789353062668

ThomasL. Wheelen | J. David Hunger | Alan N. Hoffman | Purva kansal

Welcometo the 15th edition of Strategic Managementand BusinessPolicy!All of the chapters have

been updated and we have added one new chapter on Global Strategy.In addition, we have added 13

brand-newcases(Target, American Red Cross, Sonic Restaurants, Harley Davidson,Staples, Chipotle,

Uber, Pandora Internet Radio, Snap-onTools, Google, Pepsi, Town Sports International, and JC Penney).

Manyofthe casesare exclusiveto this edition! Although westill make a distinction between

full-length and mini cases, we have interwoven them throughoutthe bookto better identify them with

their industries.

The themethat runs throughoutall 13 chaptersofthis edition continues our view from the 14th edition

that there are three strategic issues that comprise the cornerstoneall organizations must build upon to

pushtheir businesses forward. Thoseare globalization, innovation, and sustainability. Each chapter

incorporatesspecific vignettes about these three themes. Westrive to be the most comprehensive and

practical strategy book on the market, with chapters ranging from corporate governanceandsocial

responsibility to competitive strategy, functional strategy, and strategic alliances.

_ ISBN: 9789352861897

 

   

 

Research Methodology

Vinod Chandra | Anand HareendranResearch
Methodology

This bookoffers a standardized approach for research aspirants workingin the various areas. At the

sametime,all the major topics in social research have also been detailed thoroughly which makes
this book a very good frameof study for students and researchers in diverse fields. This book charts

new and evolvingterrain ofsocial research by covering qualitative, quantitative and mixed

approach.The chapters has extensive numberof case studies that help researchers to understand

practical implications of the research and includes plenty of diagrammatic representations for easy

understanding of various theories and procedures. Each phaseof research is explained in detail so

that even beginners canalsoeffectively utilize this book.It is written in a highly interactive manner,
which makesforan interesting read. Templates of technical report, business report and research

reports are also included in the book. This provides the reader with a hands-on experience.

ISBN: 9789352863518

  

 
 


